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Social Networking Sites 
and Software (SNSs)

 T h e n ew  “p l ac e w h er e ev er y o n e k n o w s 
y o u r  n am e?”

 T h e p o w er  o f  w eak  c o n n ec t i o n s

 T ak i n g  c o n t r o l  o f  y o u r  b r an d

 T h e v i si b i l i t y  f ac t o r



  

Who Can Benefit from Using SNSs?

 C om p an i es

 A f f i n i t y /ad v o cacy , an d  n o n p r o f i t g r o u p s

 I n d ep en d en t i n f o rm at i o n  p r o f essi o n al s

 I n d i v i d u al s



  

SNSs for Your Company
 

 C om p an y  b r an d i n g

 I d en t i f y i n g  p o ten t i a l  c l i en t s/c u sto m er s

 L o c at i n g  ex p er t s

 C om p et i t i v e i n t e l l i g en c e

 R ec r u i t i n g

 C r eat i n g  c om m u n i t y  am o n g  c u st o m er s

 I n t er n a l  K M



  

SNSs for Affinity, Advocacy, and
Nonprofit Groups 

 N etw o r k i n g , b u i l d i n g  p r o f essi o n a l  o r  
m em b er sh i p  c om m u n i t y

 Jo b  i n f o rm at i o n
 Sh ar i n g  ar eas o f  ex p er t i se
 M o n i t o r i n g  c h an g es am o n g  g r o u p s 
m em b er s’ w o r k  si t u a t i o n s



  

SNSs for Independent 
Information Professionals

 C om p an y  b r an d i n g  an d  m ar k et i n g

 I d en t i f y i n g  p o ten t i al  c l i en t s

 L o cat i n g  ex p er t s

 C om p et i t i v e i n tel l i g en ce

 N etw o r k i n g /b u i l d i n g  p r o f essi o n al  
com m u n i t y



  

SNSs for Your Career –  
Now It’s About…

 W hat y o u  k n ow
 W ho y o u  k n ow
 W ho k n ow s ab o u t y o u
 W hat th ey  k n ow  ab o u t y o u
 E sp ec i al l y , w h at th ey  k n ow  ab o u t what you 

know, and what you know how to do



  

Ways to Use SNSs to Build Your Career

 Per so n al /p r o f essi o n a l  b r an d i n g

 G et t i n g  v i si b l e

 B u i l d i n g  y o u r  p r o f essi o n a l  c om m u n i t y

 Jo b  h u n t i n g

 O th er s?



  

Resources to Get You Started

 “Build your business with Liz Ryan’s ten LinkedIn tips,” LinkedIn Notes b l o g , 
p o st ed  N o v  8, 2005; ac c essed  A p r  5, 2007 at :  h t t p ://l i n k ed i n -n o tes.b l o g sp o t .c om  
/2005/1 1 /b u i l d -y o u r -b u si n ess-w i t h -l i z -r y an s-ten .h tm l

 “How to build your network,” B r i an  U z z i  an d  Sh an n o n  D u n l ap , Harvard 
Business Review, D ec 2005; ac c essed  A p r  5, 2007 at :  
h t t p ://w w w .k e l l o g g .n o r t h w este r n .ed u  
/f ac u l t y /u z z i /f t p /u z z i 's_ r esear c h _ p ap er s/u z z i _ d u n l ap% 20h b r .p d f

 “How to increase your payback from using LinkedIn,” Global Human Capital 
Journal, M ar 1 7, 2007; ac c essed  A p r 5, 2007 at :  h t t p ://g l o b a l h um an c ap i t a l .o r g / 
ar c h i v es/1 54-T h e-U n o f f i c i a l -L i n k ed I n -U ser s-g u i d e-f o r -E x ec u t i v es-an d -
P r o f essi o n a l s.h tm l #ex ten d ed

 “LinkedIn profile extreme makeover,” G u y  K aw asak i , How to Change the 
World b l o g , p o sted  Jan  1 6, 2007; ac c essed  A p r  1 , 2007 at :  
h t t p ://b l o g .g u y k aw asak i .c o m / 2007/01 / l i n k ed i n _ p r o f i l .h tm l



  

Resources to Get You Started (con’t)

 “LinkedIn tips: step-by-step,” R i c k  U p to n , LinkedIn Notes b l o g , p o sted  Ju l  1 6, 
2005; ac c essed  A p r  2, 2007 at :  h t t p ://l i n k ed i n -n o tes.b l o g sp o t .c o m / 
2005/07/l i n k ed i n -t i p s-st ep -b y -step .h tm l

 “Searching for a job with LinkedIn,” K o n st an t i n  G u er i c k e, LinkedIn Power 
Forum b l o g , c i t ed  i n  LinkedIn Notes, p o sted  M ay  1 8, 2006; ac c essed  A p r  1 , 2007 
at :  h t t p ://l i n k ed i n -n o tes.b l o g sp o t .c o m /2006/05/sear c h i n g -f o r -a-j o b -w i t h -
l i n k ed i n .h tm l

 “Social networking for businesses &  associations: executive briefing,” C er ad o , 
Sep t 30, 2006; ac c essed  A p r  2, 2007 at :   h t t p ://w w w .c er ad o .c om /d o w n l o ad / 
C er ad o -H ay st ac k -E x ec u t i v e-B r i e f i n g -So c i a l -N etw o r k i n g -f o r -B u si n esses-an d -
A sso c i a t i o n s.p d f

 “Ten ways to use LinkedIn,” G u y  K aw asak i , How to Change the World b l o g , 
p o st ed  Jan 4, 2007; ac c essed  A p r  6, 2007 at :  h t t p ://b l o g .g u y k aw asak i .c om / 
007/01 /t en _w ay s_ t o _ u se.h tm l
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